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Nearly 25 years later, we’re celebrating 
the 100th issue of New Planner and living 
in a world that has rapidly absorbed the 
Internet into nearly every aspect of society. 
Cat Memes, Facebook and viral videos 
now occupy our time between important 
meetings, coffee breaks and family get-
togethers. But this is just the ‘book cover’ of 
the Internet. As we know, it’s also a powerful 
and unstoppable new economy that contains 
the ‘roads, pipes and wires’ of the future. 

Digital technologies are moving much 
faster than we can plan. This means that 
forecasting the Internet’s impact and 
continued evolution is a tough game. As 
such, the heading of this article poses 
a question that suggests a need for 
innovation, a dash of speculation, and trust 
that the world of tomorrow will be better 
off for having made the jump into the 
technological age. As planners, we need to 
think about the impact this future will have 
on our future – on the cities we plan and 
those we don’t. 

Around the world we’re seeing the planning 
profession respond to digital opportunities 
in exciting and innovative ways. In Canada, 
drones are being used for site analysis 
and aerial photography. In the US, solar 
roadways are receiving funding and will hit 
the market in just a few years. And across 
Europe, WiFi hotspots are fast becoming 
the norm. 

Closer to home, we’re seeing similar 
breakthroughs in how we plan and practice 
with digital technology in NSW. 

The expansion of free WiFi spaces 
across Sydney and in regional centres 
is increasingly being recognised by both 
private and public organisations as a way 
to foster vibrancy, respond to a growing 
demand, and reduce disadvantage between 
social groups. 

At the business level, consultancies in 
Sydney are now purchasing 3D printers and 
exploring ways in which this technology 
can add value to a client’s brief. In a similar 
way to how augmented reality reduces 
costs and delivers more tangible project 
outcomes, the application of 3D printing 
creates endless possibilities for testing 
design in real time.

The State Government has also 
made considerable digital progress 
with the recent launch of ePlanning 
by the Department of Planning and 
Environment. Planning tools and services 
are now accessible from the comfort of 
our homes. This is a major step towards 
an integrated system that recognises 
the growing convergence of digital and 
physical space. On a global scale it’s a 
system we should be proud to call our 
own and salute the professionals who 
delivered the platform as the digital 
planning ‘Think Tank’ of NSW.  

These milestones are just the tip of the 
iceberg. The next 25 years of technology 
advancement will pale in comparison to 
the previous 25 years. With this in mind, 
we’ll need to do more to integrate new 
technologies into every aspect of planning 
practice.  

Jumping forward to New Planner’s 200th 
issue in 2039, if anything is guaranteed, 
it’s that the Internet will play an even 
bigger role in our lives. As planners, we 
need to consider designing our cities not 
just in a physical sense, but also through a 
digital lens n
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In 1990 the first issue of New 
Planner reviewed a recent seminar 
on infrastructure spending. The 
opening headline read, ‘How to pay 
for roads, pipes, wires’. In the same 
year, something else happened that 
would change the world forever. Tim 
Berners-Lee invented the World 
Wide Web. 
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